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Facebook: 

Management and Growth

Connie Parsons, COO
Bob Lichtenhan, Account Manager

IlluminAge Communication Partners
www.illuminAge.com

connie@illuminAge.com

Questions & Logistics

• About 40 minutes

• Q & A at the end

• Type questions in 
your question panelyour question panel 
anytime

• Email me for a copy 
of the presentation

“This is not your father’s 

Facebook. It ’s your 

grandfather’s ”grandfather s.

A Moving Target Learning Objectives

• Management 

• Promotion

• Interaction

Setting Goals

• Target Audience

Brand Awareness

Communication

Website Traffic

• Goals Drive Content!

Poll

• What type of content do you have?
My own blog articles

My own newsletter articles 

My own photos

Recommended articles & resources from others.

Learn from Others

• Same Audience

• Similar Community

• Competitors

• Friends

How are they doing?

Expectations

Emai l Facebook Direct Mai l

Emai l
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Insights: What’s Working Target Audience

• Goals

• Frequency

• Voice

• Insights

Posting with Gusto

• Timing

• Visuals

• Tagging

• Likeability

• Questions

Back to your website for more!

Visuals Do You Know These People? Be Someone I Like

Pose a Question?

• Don’t make me 
think (too hard).

• Yes or No?

• One word• One word...

• Stack the Deck!

Back to Your Websi te Exponential  Growth
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Promotion

• Facebook Ads

• Boost Posts

• Alternatives

Facebook Ads

• Impressions / 
Clicks / Likes

• Highly 
C t i blCustomizable 
(Complicated)

• Inexpensive….? 
$10 per day

“Boost” Post

• Impressions / 
Clicks / Likes

• Highly 
C t i blCustomizable 
(Complicated)

• Inexpensive….? 
$10 per day

Alternatives to Adver tising It’s Not Al l  About You

• Recognize 
others

• Share/like from 
th itheir pages

• Make friends 
with other page 
managers

Content and Resources

• Recognize 
others

• Share/like from 
th itheir pages

• Make friends 
with other page 
managers

Perspective

“I don’t think, 
though, there’s 
anything more 
effective for a 
business than 

blogging.”

-Social Media Consultant 

Poll

Do you share content from your own 
website?
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A Moving Target


