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OverviewOverview

Support Your GoalsSupport Your Goals

Reach Your AudienceReach Your Audience

ReputationReputation





Types of MediaTypes of Media

Paid • Paid 

• Owned• Owned

• EarnedEarned



Who do you trust?Who do you trust?



WhyWhy

Marketing Goals•Marketing Goals

• Successes• Successes

• ChallengesChallenges



For WhomFor Whom

Families & Caregivers• Families & Caregivers

• Older Adults• Older Adults

• Referral SourcesReferral Sources

•MediaMedia



WhatWhat

Needs• Needs

•Wants•Wants

• DesiresDesires

• FearsFears





Content DistributionContent Distribution

Blogging• Blogging

• Facebook• Facebook

• LinkedInLinkedIn

• Email MarketingEmail Marketing





Bonus – SEO!Bonus SEO!

Fresh and timely• Fresh and timely

• Keywords• Keywords

•Meta data Meta data 

• LinksLinks

• Engagementg g



How to BlogHow to Blog

2 4 times per month• 2-4 times per month

• Content goals• Content goals

• Photo  video  illustrationPhoto, video, illustration

• 250 – 500 words250 500 words



“Yes, Grandma Yes, Grandma
and Grandpa 
are now on 
Facebook”Facebook



Posting with GustoPosting with Gusto

Frequency• Frequency

• Visuals• Visuals

• TaggingTagging

• ReciprocityReciprocity

• Popularityp y



LinkedInLinkedIn

Build Network• Build Network

• Referral sources• Referral sources

• Share Updates / PostsShare Updates / Posts

• Brand AwarenessBrand Awareness



Li k dI  t d LinkedIn generated 
hi h t i it t l d highest visitor-to-lead 

i  t 277% conversion rate…277% 
hi hhigher…



You’ve Got Mail!ou e Go a







Review SourcesReview Sources



Negative ReviewsNegative Reviews

Let them know they’re being • Let them know they’re being 
heardheard

• Invite them to provide p
specifics



Negative ReviewsNegative Reviews

Provide info that will help• Provide info that will help

them resolve issuethem resolve issue

• Challenge assertionsChallenge assertions



Negative ReviewsNegative Reviews

Point out that their view is in • Point out that their view is in 
minorityminority

• Validate feelings, but neverg ,

validate assertions





Positive ReviewsPositive Reviews

Ask • Ask 

• Instructions• Instructions

•Web pageWeb page

• TestimonialsTestimonials



In ReviewIn Review

Creating content and telling • Creating content and telling 
your storyyour story

• Blogs, social media, and g , ,
email marketing

• Reputation management



Learn More!Learn More!

Engage eCommunicationsEngage eCommunications

Walk-Through April 21Walk Through April 21

Full Service Blogging, Social gg g,
Media and Email Marketing

www.illuminage.com/webinars




